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W E L C O M E

Whether you haven't written a book, 
you want to write a book, you've written a
book and haven't published it, or you're
trying to market your book, you're not
going to want to miss this.

In this series, I've brought a lot of
different perspectives and authors to give
you a variety of ideas. Along with the
wealth of information within each of their
episodes, the guests were kind enough to
give some of their best tips specifically
for this workbook. 

I hope that, by going through these, you'll
find the tactics that inspire you and take
action on them. 
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I A N  G A R L I C

Video Testimonials are a powerful multi-purpose marketing tool that you
could use to market your book.
Ian Garlic share the top 10 uses of a video case story to fuel your book
marketing campaigns.

C H I E F  C R Y M A K E R :
V I D E O  C A S E  S T O R Y

1 0  W A Y S  T O  I M P R O V E  Y O U R  B O O K  M A R K E T I N G  T H R O U G H  V I D E O  T E S T I M O N I A L S

I A N  R E V E A L S
The Benefits of Video Case Stories
to your Book Marketing
The Magic of Youtube
Get more people to read your book
The right way to onboard clients
How to organize your Video Case
Stories

"You can put QR codes in your books. So you can drive people to
your case stories on YouTube. Then they can hear the person
talking about their story. What this is gonna do is get you better
ranking. It's gonna get more people to your YouTube."

N O T E S

https://iangarlic.com/


A J  H A R P E R  

Did you know that there is a formula to writing a great book? AJ Harper
reveals her specific formula for writing GREAT books that a lot of BIG
AUTHORS are already using.
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T H E  H E A D  W R I T I N G  C O A C H :
H E R O I C  P U B L I C  S P E A K I N G

H O W  T O  W R I T E  A  B O O K  T H A T  M A K E S  A  D I F F E R E N C E  A N D  P E O P L E  S H A R E

A J  R E V E A L S
The ‘Call to Greatness'
Why taking shortcuts is bad for
books
The most effective way to get
stories for your book
The right way to interview for a
book
How to market your book correctly

“Don't talk about your whole topic. Talk about your one
teaching point that that person can specifically talk about from
their experience. It could be a cautionary tale, as well as one with
a good outcome.”

N O T E S

A J ' S  T I P

https://iangarlic.com/
https://youtu.be/bF_7KR8dVYI
https://youtu.be/bF_7KR8dVYI


A L E X  S T R A T H D E E

Unlike Facebook, Amazon advertising is a mystery to many.
Alex Strathdee reveals the mysteries of running Amazon ads for book
authors.
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O W N E R  &  F O U N D E R :
A D V A N C E D  A M A Z O N  A D V E R T I S I N G

A M A Z O N  A D S  C O U R S E  F O R  N O N F I C T I O N  B O O K S

A L E X  R E V E A L S
The best time to run Amazon Ads
A step-by-step guide to running
Amazon Ads
Why most books don’t sell
What works and what doesn’t with
Amazon Ads
The Amazon Ads Algorithm

"It's getting very competitive to sell a book on Amazon. If you are a self-
published author who is trying to build your business with your book, what
you really need to do is make sure that you are optimizing that product to
stand out against other books in your niche. You're not going to be able to
do that with anything less than a hundred reviews."

N O T E S

A L E X ' S  T I P

https://youtu.be/l4kemyKfXg0
https://iangarlic.com/


A L I N K A  R U T K O W S K A

Do you want to write a bestseller? Alinka Rutowska reveals the key elements
that make a USA TODAY BESTSELLER. With these tips, your book could be
listed as one of the top-selling books.
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C E O :
L E A D E R S  P R E S S

H O W  T O  G E T  Y O U R  B O O K  I N T O  B O O K S T O R E S  A N D  A S  A  U S A  T O D A Y  B E S T S E L L E R

A L I N K A  R E V E A L S N O T E S
How to write a USA TODAY
BESTSELLER
What kind of book should you write?
2 ways to publish your book
How to publish to be listed in the USA
TODAY BESTSELLER
Why bookstores are still relevant

“Keywords are super important. You need to understand what people
are looking for when they're looking for your book. Ideally, you want those
in your title, if you can, or subtitle and description. It can't be anything
worded weird so that it looks like keyword stuffing. It has to be seamlessly
in there.  Remember, get the book optimized for online sales.”

A L I N K A ' S  T I P

https://iangarlic.com/
https://youtu.be/LsG0eR-pHcg
https://youtu.be/LsG0eR-pHcg


K A R Y  O B E R B R U N N E R

Kary Oberbrunner reveals the first 4 income streams every author should
have. He also explains the audiobook strategy he learned.
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F O U N D E R :
I G N I T I N G  S O U L S  P U B L I S H I N G  A G E N C Y

K A R Y  O B E R B R U N N E R ’ S  G U I D E  T O  M A R K E T I N G  Y O U R  B O O K  W I T H  N F T S

K A R Y  R E V E A L S

“Authors are thought leaders. Authors are content creators. When
they bundle products, packages, and services with their book,
suddenly it becomes much more valuable for the reader and
for the thought leader.”

N O T E S
The 18 streams of income
Preventing  "Buyer Whiplash"
The first 4 income streams every
author should have
The secret of the Bounty Link
audiobook
David Goggins audiobook strategy

K A R Y ' S  T I P

https://iangarlic.com/
https://youtu.be/LsG0eR-pHcg
https://youtu.be/LsG0eR-pHcg
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How to write a book proposal
The components of an amazing book
proposal
How to get a book proposal accepted
How to fix a creativity block
How to write a book when you can’t
write

L I S A  T E N E R

Do you want to write a book, but no agent seems to accept your proposal?
Discover the insider secrets to help you publish your book as quickly and as
easily as possible.

C R E A T E  A  B O O K  P R O P O S A L  T O  G E T  A N  A G E N T  A N D  G E T  P U B L I S H E D

L I S A  R E V E A L S

“Publishers just want to know that they're gonna sell a lot of books. In
acquisitions board meetings, one of the things they do is run the numbers.
If you can get bulk sales, if you can get some sponsors or some companies
that say, ‘Oh, yes. We're gonna buy 3,000 copies of the book,’ and you've got
it in writing. They're committed. That is a great way to increase your
chances.”

N O T E S

A U T H O R ,  B O O K  W R I T I N G  C O A C H  
&  B O O K  P R O P O S A L  C O A C H :
T H E  C R E A T I V I T Y  C A T A L Y S T

L I S A ' S  T I P

https://iangarlic.com/
https://youtu.be/taEG24dY8EE
https://youtu.be/taEG24dY8EE


M A R K  S T E R N

We’ve seen books that have been marketed through Amazon, Facebook,
Google, etc. Now, Mark Stern unfolds the secret to unconventional book
marketing that creates AMAZING results for his clients.
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F O U N D E R :
R O U G H  S T R E A K  D I G I T A L

T H E  B E S T  W A Y  T O  M A R K E T  Y O U R  B U S I N E S S  B O O K :  D I R E C T  M A I L  E X P E R I E N C E S

M A R K  R E V E A L S N O T E S

“If you do a Dynamic QR Code, it's easy to set up. You can change it at any
point in time. Let's just say you take that QR code and you stick it inside a
book. The benefit of that is if the link or the video expires, as long as it's
dynamic, you can pop in a new URL to redirect that. So you don't have to
reprint all those books that you had printed. You just switch out the code on
our software platform.”

M A R K ' S  T I P

How to turn your book into an
experience
Harnessing the Physical experience in
a book
Making people talk about YOUR
BOOK
The BESTSELLER Hacks

https://iangarlic.com/
https://youtu.be/ObO1uMQSmbQ
https://youtu.be/ObO1uMQSmbQ


M I C H E L L E  P R I N C E

As an author, you should know how audiobooks have made a significant impact
since the pandemic. It is important to sharpen up your skills as an author to be
able to catch up with the trends that may or may not break your career.
Michelle Prince teaches us insider secrets to writing and marketing a
successful audiobook.
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C E O :
P E R F O R M A N C E  P U B L I S H I N G  G R O U P

 A U D I O B O O K  C R E A T I O N  A N D  M A R K E T I N G

M I C H E L L E  R E V E A L S N O T E S

“It's all about building your personal brand. One of the easiest,
best ways that I know how to do that is number one: get that
book in audio. The majority of the listeners today are
listening to audio and the numbers keep going higher and
higher.”

M I C H E L L E ' S  T I P

How to make an Audiobook
Things you need to make an
Audiobook
How to not make an Audiobook
Should you get a voice actor?
Marketing your audiobook

https://iangarlic.com/
https://iangarlic.com/
https://youtu.be/WTILI7bEOVo
https://youtu.be/WTILI7bEOVo


M I K E  C A P U Z Z I

As technology and strategies advance, everybody has to evolve their own
methods, including authors. Mike Capuzzi explains why authors should
evolve in how they write their books. Discover his favorites techniques on
book marketing, including on Amazon.
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F O U N D E R :
B I T E  S I Z E D  B O O K S

H O W  T O  G E T  O N  T H E  B U S I N E S S  B E S T S E L L E R  L I S T  O N  A M A Z O N  

M I K E  R E V E A L S
The magic of short books
The issue with books with bloat
What is a "Shook"
The science of becoming an
Amazon Bestseller (and why you
shouldn't do it)
Guerilla marketing of free books

“I encourage all of my clients to get on podcasts by using their
book as that way of differentiating themselves. Podcasts post
oftentimes really enjoy interviewing book authors. They can talk
about the book, they can give away the book at the end of the
interview.”

N O T E S

M I K E ' S  T I P

https://iangarlic.com/
https://youtu.be/swgfkyD6NvM
https://youtu.be/swgfkyD6NvM


S T E V E  G O R D O N

Imagine having an agency and a book that leads your prospects to your
agency. Steve Gordon explains how you can use book writing to help market
your business like no other marketing tool.
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F O U N D E R :
U N S T O P P A B L E  C E O  P R E S S

H O W  T O  G E T  5 0 0 0  L E A D S  F O R  Y O U R  D I G I T A L  A G E N C Y  W I T H  A  B O O K

S T E V E  R E V E A L S

“The best thing that you can do in the book is: Tell them at the beginning of
the book that you understand their problem, the problem that they have.
Then show them, we call it the yellow brick road, show them the path you're
gonna take them on. What are the steps to get from where they are
today, that problem they're struggling with, to where they really, really
want to be.”

N O T E S

S T E V E ' S  T I P

Why books are great to market your
business
How to get your book off the shelves
What makes people bored of reading
books
Books and Physical Real Estate
Reverse-engineering an Amazing Book

https://iangarlic.com/
https://youtu.be/qEmbC7ml2Q0
https://youtu.be/qEmbC7ml2Q0


T H A N K S  F O R  T U N I N G  I N  T O
T H I S  S P E C I A L  S E R I E S !

If you want help collecting stories
for your book or business, schedule a

free consultation down below.

S C H E D U L E  N O W

http://videocasestory.com/
https://www.videocasestory.com/

